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BILLBOARD STAKEHOLDERS GROUP 
Minutes from May 3, 2007 

 
I. Welcome 

Sandra Montgomery welcomed the group to the stakeholder meeting to review and explore 
possible changes to the existing Outdoor Advertising Regulations.  
 

II.    Brief Overview of Process 
 Sandra Montgomery summarized the stakeholder process, and where we are in the process.  

Staff is working with Adams and Lamar on establishing a billboard data base.   
 
 Staff will develop possible text amendments in three phases.  First, the stakeholder’s will 

discuss a possible text amendment to allow LED/Digital/Trivision billboards.  Staff will work 
through this text amendment with the stakeholders first, and then move it into the adoption 
process.   

 
 Phase II will involve possible text amendments to address wallscape billboards.  The 

stakeholder’s will work together to develop a text amendment, however, staff will not move 
any text amendment forward into adoption until after the billboard data base is complete. 

 
 Phase III will involve possible text amendments to address the upgrading of non-conforming 

billboards.  Again, any amendment will not move forward in the process, until the billboard 
data base is established. 

 
III. Brief Review of Adams and Lamar’s Proposals for LED/Digital Billboards and Tri-vision 

Billboards, and Billboards along I-485 
 
 Sandra Montgomery summarized the proposals from Adams and Lamar to allow LED/Digital 

Billboards and Tri-vision Billboards.  Adams has withdrawn their request for billboards at 
intersection locations along I-485. 

 
 Ms. Montgomery summarized the legal opinion and staff response to LED/Digital billboards 

and the staff position. (See handout for details). 
 
IV.   Discussion of Possible Tri-Vision and LED text amendments 
 

Sandra Montgomery began the discussion by asking the stakeholders if they were interested in 
a possible text amendment with the parameters staff suggested.  A lively discussion ensued.  
The major concerns raised were: 
 

• The 2000’ spacing requirements could result in loss of revenues for billboards that 
would need to be taken down in order for a tri-vision or LED billboard to go up, or be 
converted.  The number of faces lost (and revenues) would not be replaced equally with 
the LED. 

• The spacing requirements between LED/digital/tri-vision billboards should all be 
2000’.  
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• The spacing requirements between LED/digital/tri-vision billboards and another 
existing non-LED/digital/tri-vision should remain at 1000’. 

 
 
 

V.     Next Steps 
  

 Ms. Montgomery will draft a text amendment for review for the next meeting, and meet with 
the Billboard Interdepartmental team to discuss modifications based upon the comments 
received at the meeting..   

 
VI.     Next Meeting 
  
 The next meeting will be May 17, 2007.  
 
  


