
OUTDOOR ADVERTISING (BILLBOARD) 
Interdepartmental Team 

May 10, 2006 
 

DATE:   May 10, 2006 
LOCATION:   Room 801 on the 8th floor of CMGC 
TIME:   3:00 pm – 4:00 pm 
 
PURPOSE:      To discuss Adam’s Outdoor Advertising’s non-conforming signs and our ability to 

negotiate for the removal of these signs, and other billboard questions (see below). 
 
Background: 
 

• In 1997, the City and Adam’s Outdoor Advertising agree that there are approximately 160 
billboard structures with 287 violations. Adam’s agreed to remove 88 structures, leaving 72 non-
conforming billboard structures untouched. 
 

• In the Minutes from 1997, one speaker claimed that Adams would still have about 600 billboards 
after the 88 were removed.   
 

• Adams stated to staff in 2005 that they had between 300 to 400 billboard in Mecklenburg 
County, with about 1700 (900 structures) within a 100 mile radius.   

 Staff is verifying numbers 
 
• Brian Sifford, the Inspector that tracked Adam’s removal of non-conforming signs confirms that 

107 structures were removed, totaling 305 faces. 
 

Questions for Discussion: 
• Are the remaining non-conforming signs available to negotiate with after the settlement 

agreement? 
• Is it within our authority to limit the percentage of text on a billboard?  Adams suggested 15% 
• Is it within our authority to have a Review Committee established to review Uptown wallscapes 

(billboards) in an overlay billboard district? 
• Is it within our authority to require a certain percentage of wallscapes to advertise 

upcoming events?  Adams suggested “donating” advertising space. 
• Can we cap the number of wallscapes permitted Uptown?  Adams suggested this. 

• Are there any pitfalls regarding establishing a billboard “bank” where the square footage of a 
removed billboard would accrue for future billboard square footage? 

• Is it within our authority to prohibit billboards that track the FM radio frequency of passing 
vehicular radios to automatically change the LED advertisement to match the radio station 
demographic? 

• Is it within our authority to prohibit billboards that send Bluetooth transmission to passing 
hardware with the Bluetooth function turned on? 

 
 
 

 


