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IF WE DO NOTHING,
NOTHING CHANGES.



Adams Outdoor Advertising
9/22/052Ann Arbor

Adams Outdoor Advertising
MAY 20065Charlotte

IF WE DO SOMETHING,
WE DESIGN THE FUTURE 

TOGETHER.
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WHAT WE HEARD. 
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OUT-OF-HOME IN THE FUTURE

I. Reduce Clutter

II. Some Signs Are Too Large

III. Improve Visual Quality of Outdoor Advertising



Adams Outdoor Advertising
9/22/052Ann Arbor

Adams Outdoor Advertising
MAY 20065Charlotte

OUT-OF-HOME IN THE FUTURE

BIG PICTURE
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OUT-OF-HOME IN THE FUTURE

I. Reduce Clutter
II. Some Signs Are Too Large

III. Improve Visual Quality of Outdoor Advertising
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I. REDUCE CLUTTER: Mint & Carson
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I. REDUCE CLUTTER
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I. REDUCE CLUTTER
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I. REDUCE CLUTTER
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I. REDUCE CLUTTER

SQUARE FOOTAGE BANK
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I. REDUCE CLUTTER:  Sq. Ft. Bank

To reduce clutter, we can take down billboards in 
cluttered areas.

The square footage of these billboard signs taken down is 
deposited into the bank. The withdrawal is then used for

new advertising opportunities.
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I. REDUCE CLUTTER:  Sq. Ft. Bank

672 sq. ft.

10.5’ x 36’

1350 sq. ft.

14’ x 48’

378 sq. ft.

12’ x 25’

300 sq. ft.
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I. REDUCE CLUTTER

NEW OPPORTUNITY
Overlay District

UPTOWN
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I. REDUCE CLUTTER
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I. REDUCE CLUTTER

There is a need for information
in Uptown Charlotte.
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I. REDUCE CLUTTER: Uptown Signage
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I. REDUCE CLUTTER: Uptown Signage
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I. REDUCE CLUTTER: Uptown Signage
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I. REDUCE CLUTTER: Uptown Signage



Adams Outdoor Advertising
9/22/052Ann Arbor

Adams Outdoor Advertising
MAY 20065Charlotte

I. REDUCE CLUTTER

WALLSCAPES
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I. REDUCE CLUTTER: Wallscape 3rd & Tryon
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I. REDUCE CLUTTER: Wallscape 3rd & Tryon
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I. REDUCE CLUTTER: Wallscapes
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I. REDUCE CLUTTER

HOW DO WE PRESERVE THE
AESTHETIC QUALITY OF

OUTDOOR ADVERTISING?
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I. REDUCE CLUTTER

Sample Zoning Ordinance
The area of sign containing text shall not exceed 15% of the total sign area as 
measured in compliance with Section 19.34.040 C (Measurement of Sign Area).

(West Hollywood, CA Zoning Ordinance, Section 19.34.070, 5d)
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I. REDUCE CLUTTER: Mint & Carson
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I. REDUCE CLUTTER: Mint & Carson
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I. REDUCE CLUTTER

SEVEN SIGNS
BECOME

ONE
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I. REDUCE CLUTTER: Wallscapes
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I. REDUCE CLUTTER

HOW DO WE PRESERVE OUR
GOAL OF LESS CLUTTER?
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I. REDUCE CLUTTER

CAP THE TOTAL NUMBER OF
UPTOWN WALLSCAPES
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I. REDUCE CLUTTER

Adams Outdoor will donate  ______%
of all new uptown advertising space

for upcoming events.
ARTS • NON-PROFITS • ENTERTAINMENT GROUPS
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I. REDUCE CLUTTER

ANY QUESTIONS
ABOUT WALLSCAPES?
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I. REDUCE CLUTTER

NEW OPPORTUNITY
Overlay District

I-485
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I. REDUCE CLUTTER

RELOCATE SQUARE FOOTAGE
TO EXITS ONLY
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I. REDUCE CLUTTER: I-485 Exits
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I. REDUCE CLUTTER: I-485 Exits
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I. REDUCE CLUTTER

WHERE WOULD YOU RATHER
SEE BILLBOARDS?
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I. Reduce Clutter

III. Improve Visual Quality of Outdoor Advertising

OUT-OF-HOME IN THE FUTURE

II. Some Signs Are Too Large
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II. SOME SIGNS ARE TOO LARGE

14’ x 48’ TO A  10.5’ x 36’

14’ x 48’

10.5’ x 36’
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II. SOME SIGNS ARE TOO LARGE
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II. SOME SIGNS ARE TOO LARGE
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OUT-OF-HOME IN THE FUTURE

III. Improve Visual Quality of 
Outdoor Advertising

I. Reduce Clutter

II. Some Signs Are Too Large
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III. IMPROVE VISUAL QUALITY OF OUTDOOR ADVERTISING
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III. IMPROVE VISUAL QUALITY OF OUTDOOR ADVERTISING
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OUT-OF-HOME IN THE FUTURE

How would you prioritize what
billboards would be replaced

or relocated?
- Clutter
- Legal Non-Conforming Billboards
- Vegetation Obstructed Billboards
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IF WE DO NOTHING,
NOTHING CHANGES.
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